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Overview

A Health & Economic Impact of Non-
Communicable Diseases

A Impact of Tobacco, Alcohol, and
Sugary Beverage Taxes

A Taxes and Tax Revenues
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Health & Economic
Impact of NCDs



Leading Causes of Death Globally

Chronic respiratory
dlse”a‘ses Dial
2%

- Source: World Economic Forum & Harvard School of Public Health, 2011
| Other Conditions include communicable diseases, maternal/perinatal conditions, and nutritional deficiencies



Total Deaths by Income
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g Group Il T Other deaths from noncommunicable diseases

m Group Il 7 Premature deaths from noncommunicable diseases (below the age of 60), which are preventable

m Group I T Communicable diseases, maternal, perinatal and nutritional conditions

Source: WHO 2010



Economic Consequences of NCDs

ALarge economic burden from NCDs:

A Large, growing health care costs from
treating NCDs

A Significant lost productivity
A Cause of poverty

A Account for much of inequalities in health
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Significant Economic Costs
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Global financial crisis Cumulative cost of NCDs
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Source: World Economic Forum & Harvard School of Public Health



Economic Costs of Unhealthy
Behaviors

ASignificant direct and indirect costs
A Tobacco use: > $1.4 trillion in 2012
A Equivalent to 1.8% of global GDP
A Alcohol use: 2.1% - 2.5% of GDP

A Obesity: ~$2 trillion in 2014
A Equivalent to 2.5% of global GDP

Sources: Goodchild, et al., 2017; WHO, 2017; McKinsey, 2014
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Taxes, Prices and
Unhealthy Behaviors



"Sugar, rum, and
tobacco, are
commodities which are
Nno where necessaries
of life, which are
become objects of
almost universal
consumption, and which
are therefore extremely
proper subjects of
taxation.
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Cigarette Price & Consumption
Mexico, 2001-2014, Inflation Adjusted
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Adult Smoking Prevalence & Price

Brazil, Inflation Adjusted, 2006-2013
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Cigarette Price & Youth Smoking Prevalence
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Who Pays& Who Benefits
Turkey, 25% Tax Increase
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Soda Consumption & Obesity
Selected Countries
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Soft Drink Prices & Consumption
Percentage Change, 2000-2014, Selected Countries
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Impact of Sugary Drink Tax on Sales
Mexico, 2007 -2016

Sales of sugar-sweetened beverages. Filtered series. Mexico, 2007 - June 2016
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i Colchero MA, Guerrero Lopez C, Molina M, Rivera J . Beverage sales in Mexico before and after implementation of a sugar sweetened beverages tax. 2016. PLoS

I ONE. 11(9).

"I“ Changes in sales of sugar-sweetened beverages in Mexico before (2007-2013) and after the tax (2014-2016): https://www.insp.mx/epppo/blog/4278-changes-sales-
beverages.html



https://www.insp.mx/epppo/blog/4278-changes-sales-beverages.html

Figure 17.3 Tobacco Control Policies and Cost Per Healthy
Life -Year Gained, by WHO Region
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Tobacco, Alcohol
& Sugary Drink
Taxes



Cigarette Taxes as Percent of Retail Price
July 2016

- =75% of retail price is tax "
Il 51-75% of retail price is tax

[ 26-50% of retail price is tax

I:l =25% of retail price is tax

I:l Not classified or data not available

I:l Naot applicable

WHO, 2017
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Alcoholic Beverage Excise Taxes

by Beverage Type

Alcohol exciza taxation

Alcohol consumptionand production banned
Alcohol excise tar appled to beer wineand spirts
Alcohol exclke tac appled to baer and wine
Alcohol excike tax appled to beer and spidts
Alcohol excisa tax applied to wine and spirits
Alcohal excise tax appled to beer

Mo alcohol excise taxation

[ | Nodata
|:| Not applicable

The boundanes and names shown and the designations used on this nﬂ::hmtmﬂ}rlltmnﬁsm of amy opinion whatsoever

mhmtdh%ﬂ%&m‘mﬁnmﬂﬂhﬂm country temiory oty or area or of its authonbies
the delimitation of its frontiers or boundanes. Dotted dzm fines on maps represent approsimate border lines
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WHO, 2017
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Sugary Drink Taxes, August 2016

A Look at Some of the World’s Anti-Soda Efforts
. Countries and cities currently levying an SSB tax or have passed one.

' Countries and cities where lawmakers are considering an SSB tax.

(  States and cities that have made or are making efforts to
~ require some kind of health-warning label for SSBs.

i http://library.crossfit.com/free/pdf/CFJ_SipBecomes_Drag_Cecil_Map.jpg



Taxes & Tax Revenues, South Africa

Excise Tax per Pack and Excise Tax Revenue
South Africa, Inflation Adjusted, 1962012
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Cigarette Excise Tax, 1000 Sticks

Cigarette Tax and Tax Revenues
Ukraine: 2008 -2015
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Taxes and Tax Revenues
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The Laffer Curve T Argentina

Additional tax revenue (million dollars-IPC march

2016=100)
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Tobacco tax revenue as a percentage of Total tax
revenues I South America 1990-2014

4.0% -

3.5% -

3.0% -
2.5% -
2.0% -
1.5% -

1.0% -

Percent of Total Tax Revenue

0% g
T T

0.0%

O N IV PP X P O A P O NID O XL OO @O 0O N O v WX
O O O " D " D D DD QT QO QRO QL QLT O QT NN AN N
NN N N N N N N N N M SIS S 'S M (S M S M S R SR I (SR I

- Argentina =——Brasil Chile e=—Colombia ==—=Uruguay

) Source: tobacconomics, 2018
i www.tobacconomics.org



Alcohol tax revenue as a percentage of total tax
revenues 1 Selected Central American &
3% Caribbean Countries 2000-2015
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Cigarette Excise Tax per Pack
Philippines, 2012-2018
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Incremental Revenues for Health and
the Poor, Philippines, 2001-2016
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The Case of the Philippines:
Benefits to the Economy

Increased fiscal space created by higher tobacco taxes helped to
attain investment grade status, which lessen the cost of borrowing

. Investment Grade Baa3 Positive (Oct. 3, 2013);
2l Upgraded to Baa2 Stable (Dec. | I,2014)

Investment Grade BBB- Stable (March 27, 2013);

FITCH RATINGS Affirmation (March 25, 2014);
Upgraded to BBB- Positive (Sept 24, 2015)

Investment Grade BBB-/Stable (May 2, 2013)

STANDARD & POOR’S Upgraded to BBB /Stable (May 8,2014)
Affirmation (April 24, 2015)

Investment Grade BBB/Stable (May 7,201 3);
e kI A ffirmation (May 30, 2014);

AGENCY (JCRA) Upgraded to BBB+ /Stable (July 6, 2015)

Investment Grade BBB/Stable (July 9, 2014);
Affirmation (July 20,2015)

) Source: Jeremias Paul, 2017
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Tobacco Taxes and Revenues

Al'he Addis Ababa Action Agenda states:

né price and tax measures o
effective and important means to reduce tobacco
consumption and health-care costs, and represent a
revenue stream for financing development in many
countrieso

pTIONA
&

SxIVB5  Financing For
S @ <} DEVELOPMENT

B-16 JULY 205 - ADDIS ABABA + ETHIOPIA
4 A Y TIME FOR GLOBAL ACTION
. B



Summary



Conclusions

A Higher tobacco and alcohol taxes, new sugary
peverage taxes significantly reduce consumption

A Reduced consumption leads to fewer NCDs,
ess spending on health care, increased
oroductivity, and improved development

A At the same time, tax increases/new taxes will
generate significant new revenues in short to
medium term

Il www.tobacconomics.org



For more information:

obacconomics
http://www.tobacconomics.org

@tobacconomics

flc@uic.edu
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Extra Slides



Common Oppositional Arguments

Alndustries and allies use several common
arguments in opposition to tax increases:

A Wondt have the intended
reducing use and conseguences

A Will lead to extensive tax avoidance and tax
evasion

A Will harm poor and working class consumers

A Will lead to massive job losses
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Tax Avoldance & Evasion



Tax Avoidance & Evasion Do NOT
Eliminate Health Impact of Higher Taxes

{111} Source: Schroth, 2014



