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BACKGROUND

 Non-menthol characterizing flavors (ex: fruit, candy) are Pl
Cigarettes E |

 73% of respondents reported intention to quit using tobacco, while 44% of
respondents made a quit attempt in the past year.

Figure 1: Intention to quit using tobacco (A) and reported quit attempts (B) stratified by current use Table 2: Adjusted odds ratios for reported quit intention and attempts, among current tobacco users (n=1,254)
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